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Messages from  
our Awards Partners

“We appreciate all the work group 
travel organisers continue to do 

to put group activity on the map, 
and our ongoing support for these 

awards offers us the chance to 
engage and network with the key 

players in the sector.”

Alan Rennie, 
Ambassador Cruise Line

“We’ve valued our ongoing partnership with 
Group Leisure & Travel for many years now. 
Being part of the awards is a fantastic way to 
show our continued support for group travel. 

Whether it’s catching up with existing groups or 
meeting new ones who are yet to discover HF 
Holidays, we really appreciate the networking 

opportunities the awards provide.”

Kia Lewis, HF Holidays

“We support the Group Leisure 
& Travel Awards because it’s now 
the only long-standing event that 
awards GTOs alongside suppliers 

who work together to deliver 
quality memories for the members 

and customers alike.”

Graham Hopcraft, 
DFDS 

“It’s important for us to support 
the Group Leisure & Travel Awards 

as they represent groups across 
the UK. It’s great that the awards 
are voted by the readers of Group 

Leisure & Travel magazine.”

Ben Delahunty-Jones, 
Group Line   

“This is our opportunity to give back to the 
industry that supports us every year. GLT has 

been a market leader for over 25 years, they are 
a voice in the industry you can trust. Here at 
The Royal Mint, home of the original maker, 
rewarding excellence is something we pride 
ourselves on. And supporting an industry 

leading organisation with their awards initiative 
seems an ideal fit for us.”

Paul Brandwood, The Royal Mint

“Relationships mean so much 
in this industry and it’s a great 

opportunity to connect at an event 
like the Group Leisure & Travel 

Awards to celebrate achievements 
and partnerships with clients.”

Josh Behn, 
Disney Tickets

“Last year, CroisiEurope was 
honoured to win Best Cruise Line, 

as voted for by GLT readers. We 
feel it is only natural to support 

this initiative as these awards are 
designed to showcase the best in 

class for groups and GTOs.”

Gabrielle Alam, CroisiEurope

“As the UK’s number one publication for GTOs, 
GLT has a wide-reaching and varied audience 

and Warner Hotels is honoured to have the 
unique opportunity to showcase our portfolio 
of adult-only destinations to all of them. The 
publications enable us to gain exposure with 

people who may not have considered us for this 
kind of travel previously.”

Martyn Stagg, Warner Hotels

“It’s important for Dunwood 
to support the initiative 

simply because these awards 
are the most prestigious and 

recognised accolade to achieve in 
our industry.”

Colin Duncan, 
Dunwood

“I think it’s so important to support 
this initiative to recognise so many 
companies and individuals within 

the leisure and travel industry 
who create countless memories 

and experiences for groups across 
the country. It’s a pleasure for us 
to make sure the success of the 

awards continues to incentivise all 
those involved.”

Rupert Viney, 
Legoland® Windsor Resort

“Potters Resorts values and respects Group 
Leisure & Travel as a leading brand within 

the group market and we believe our product 
matches the ethos of both companies. We 

both believe in offering quality products to 
group travellers and value the great work 
and commitment made by so many group 

organisers throughout the year. The process of 
participating in the awards initiative allows us to 

receive valuable feedback from customers and 
industry experts.”

Sallyanne Gooch, Potters Resorts

LeShuttle realises the importance 
of group travel in the coach 

industry. It brings together the 
best of the best, all with a common 

goal, supporting group travel. 
Recognising the best providers, 

attractions and destinations, 
as chosen by the readers, is 

fundamental in giving the industry 
the appreciation it deserves.

Tracy Bayliss, 
LeShuttle

“The Group Leisure & Travel 
Awards give Daish’s Holidays 
the chance to join with our 

industry partners in recognising 
the tremendous effort and 

achievements within the industry 
during the last 12 months. They 

give us all the opportunity to 
acknowledge everyone in our 

sector and especially those 
shortlisted for the various awards.”

Martin Jenkins, Daish’s Holidays

“By actively participating in these awards, Ascot 
gains valuable industry connections. Moreover, 

the awards, based on votes from group travel 
organisers and readers of Group Leisure & Travel 

magazine and website, serve as a testament to 
Ascot’s commitment to customer satisfaction 

and trust-building. This enduring support 
highlights Ascot’s long-term vision and its 

role as a consistent industry leader, ultimately 
contributing to its continued success as the go-to 

choice for group travel experiences.”

Rob Paddon, Ascot

“At the Brend Collection, we have 
recently rebranded to encompass 

our collection of hotels, restaurants 
and spas - highlighting that we are 
not only a hotel group. With this in 
mind, we were excited to sponsor 

the Best Group Dining Experience 
category this year, as it’s a sector 
that is engrained into our hearts 

both in our hotels and within 
our restaurants.”

Amy Sowden, Brend Collection

“The Awards are important to us as 
an association because they celebrate 

group travel and the travel trade as well 
as the GTOs. It’s a great chance for us 
to come together with friends in the 

industry and make new contacts.”

Sylvia Saxon, 
The New Meridian

“This prestigious event allows us the 
opportunity to network with other colleagues 
in the group travel industry, and to invite our 
GTOs to enjoy the awards event with us, to 
recognise and thank them for entrusting us 

with their group’s bookings.” 

Ellie Fulcher,  
Fred. Olsen Cruise Lines

“The GLT Awards highlight all that is 
brilliant in this key UK tourism market. 
At P&O Ferries we’re constantly working 

on our proposition to ensure that our 
ferry crossings enhance the journeys 

of our group passengers to create 
unforgettable experiences.” 

Charles Bailey, P&O Ferries


